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promotion and r
einforcing actions

in European markets
have been made
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ACTIONS:

-
-\§
‘GB' %« FAMTRIPS, PRE
’ BLOGTRIPS

(1N

The prestige of Barcelona
as a global destination
revalues its trade.

It combines local

among cities with more
congresses (ICCA)

Programme created by the
Tourism Department of Barcelona
Provincial Council to enjoy sea
b as a citizen and tourist resort

@ - COLLABORATING MEMBERS
1 8 institutions and companies in
the marine and maritime sector

Collaboration agreements with
Barcelona Cluster Nauticand ACPET

-~ DESTINATION BARCELONA

& UNDERWATER ACTIVITIES

& BOAT RENTAL .
& WATER SPORTS o
# PORTS

# FISHING

# BEACHES) b g

4 WEBAND NETWORKS PROMOTION
4 PROMOTIONS, FAIRS

4 INFORMATION LEAFLET

BARCELONA SEA & CITY

. » % tourist
> l1 73 pr%posalls
" sa inBarcelona

CULTURE ——————— 64

SEA———— 21

VISITS AND GUIDED TOURS — 19

CONCERTS, MUSICALS 13

ENOGASTRONOMY ————— 12

FAMIlY ——— 10

SPORTS AND MOUNTAIN —— 7
'l'_' UNIQUE VEHICLES ——— 7
7] SERVICES ——— 14
= OTHERS —— ¢
O [
= =y - proposals at
- 47, ‘Destination
= & Barcelona' (territory)
2 WINETOURISM ———— 14
3 VSIS —————————— 13
o SPORTS AND MOUNTAIN—— 10
< LEISUREACTIVITIES———— ¢
oa SERVICES —————————— 4

Longhaul emerging 4p---LGBTI ACTIONS

IN COLLABORATION WITH:
+ PRIDE BARCELONA
# CIRCUIT FESTIVAL

-- BARCELONA
SHOPPING CITY

PROGRAMMES
OF BARCELONA TOURISM

: 0/, CRUISE
‘ +7,4% PASSENGERS
’IE" PORTIN 45' PORTIN
EUROPE THE WORLD
A TP
YV
SSTRIPS! 2.540.302 749
PASSENGERS LAYOVERS

BARCELONA INTERNATIONAL SHOPPING DESTINATION

Programme to disclose
and consolidate trade

Tourism beyond Barcelona
thanks to the Pyrenees tourist
offer: urban tourism plus snow
and mountain tourism

‘- COLLABORATING MEMBERS

1 8 institutions and companies in the
snow and mountain sector, ski
resorts and accommodation

Associate of ACT's Pyrenees
programme and member of ATTA

ACTIVITIES
¢ WEB AND NETWORKS PROMOTION

¢ PROMOTIONS AND FAIRS
 INFORMATION LEAFLET
© FAM TRIPS AND %

PRESS TRIPS

BARCELONA PIRINEUS
SNOW AND MOUNTAIN

Tourism Department of Barcelona
has begun the research for other
strategic lines of promotion.

@ - FAMILY HOLIDAYS
4 Collaboration in specialised
requests
€@ - WINETOURISM

@ Member of the Wine Tourism
Board at ACT and edition of
the book 'Barcelona Wine.
Enjoy Wine Tourism in the
City" (with the Council),
presented at ESPAI COLOM

. \8
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@ - var
REFUND

The Tourism Department
of Barcelona refunds VAT

commerce with stores | in the whole city MAR i incash. It helps the non-EU
A q i (Tl !
= located in tourist areas 5 5 kilometres of commercial N & mrr]lztctl? expend more
— . | @) BARCELONA  hub that bring shops, LU y ==
(o4 ! SHOPPING LINE commercial hubs and i ‘ :ﬁ‘&
O i shopping centres together i ;;‘
= i in the main tourist area | GUIDEjp | e
a ) § ! o ‘ s | CAH
=5 ;o i BSL5km Altres eixosi ‘ ﬁ“‘? ! REFUND
o \ ) : area A centres comercials |
= » : & ,.‘i. < ioﬁimfw
] | () * 9 il -
P ol | , 5 + : 4p--PROMOTIONALACTIONS ~ : . BENEFITMOST FRO
= A - i S & WEBIN 7 LANGUAGES E THIS FREE TAX SFRV|CE
o . : b & FAMTRIPS, PRESS TRIPS || UVRE
o In addition to i 197 blhments: © ®10SHOPPINGTOURS S0 O1CHINA o
=) be a direct client, | s * I & PARTICIPATION IN 45 S 1 2 RUSSIA N
[ tourismactsas ! I TOURISM ACTIONS IN BARCELONA S | 3 KOREA
< prescribers in their {2 HOBRINGIERTRES Z & CHRISTMAS SHOPPING CAMPAIGN E |
[--] environment i AND DEPARTMENTSTORES 2,y suuviusnnnnnmnnnnnnnnnnnnnm® |
BARCELONA CONVENTIO T ol Sl
S S| during 2015
In 2015 Barcelona COLLABORATORS MEETINGS | & | ‘\&vf{:\* i
held the 317 essociate & ¢ &
3d PLACE INTHE WORLD members G—RBGP—S—————}——————}— —————— -t
™ Covnuep | 44 120 | 164
. DELEGATES  1196.075 | 78.838 | 274.913

OVERNIGHTSTAYS| 603.911 1 291.191! 895.102

Programme to attract tourists
with high purchasing power and
to position Barcelona as a unique
destination, with personalized
trips filled with experiences

@ - CATALOGUES:
& “Barcelona Premium.
Inspiring luxury travel”
& “Barcelona Premium.
Inspiring Experiences”

@ -"VIRTUOSO”

LUXURY NETWORK@

L4
@ -owNwEB
www.barcelonapremium.com

@ - PREMIUM FAIRS

4 ILTM Asia (Shanghai)

4 LTM (Moscow)

4 ILTM Japan

4 TRAVEL WEEK BY ILTM
(Séo Paulo)

4 ILTM (Cannes)

 B2B Luxury & Mice
(Baku/Almaty)

*
@ - FAMTRIPS
E 25 with 115 agents &
E Q PRESS TRIPS
= 20 with 62 journalists &
&
* 22 00
g pe SN .
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BARCELONA SPORTS

TOURIST ATTENTION SERVICES (SAT)

o*®

Barcelona

Turisme

-~ COLLABORATORS
1 55 members of almost

all the cultural sector
EDITION OF TWO AGENDAS:

"~ MONTHLY AND ANNUAL
(Save the Date: Barcelona)

4@ -~ IN COLLABORATION WITH...

# GUILD OF ART GALLERIES
¢ BARCELONA-CATALUNYA FILMS COM.
¢ ARTICKET BCN
4 BARCELONA'S GREEK FESTIVAL 2015
4 BARCELONA OPENING:
LICEU, PALAU, AUDITORI
4 TOURISM AND THEATRE, WITH ICUB
4 DISSEMINATION OF NEW CULTURAL
FACILITIES: )
DISSENY HUB, CASA LLEO MORERA
& ICUB, FOR PROMOTING TRADITIONS,
POPULAR FESTIVALS AND OTHER
PROJECTS

BERCAMERA

@ -~ IN COLLABORATION WITH...

Cultural Institute of Barcelona (ICUB):
candidacy "Barcelona City of Literature"
(UNESCO)

-- VISITS TO THE LIST OF
RESTAURANTS ON THE WEB

2,7 million
7
-- COLLABORATORS

17 3 members

- "DELICE CITIES" NETWORK
Vice presidency

-- IMPLEMENTING THE
DIGITAL STRATEGY OF THE
PROGRAMME

-- POSITIONING OF THE APP

-- COLLABORATION WITH THE
MOBILE WORLD CONGRESS

@) ---- FIRST RATE EVENTS

& FIRST RATE EVENTS
4 ZURICH BARCELONA MARATHON

« OPENBANC SABADELL CONDE
DE GODO TROPHY

© SPANISH GP, FORMULA 1

4 CATALAN MONSTER ENERGY

4 GP, MOTO GP

¢ JOAN GAMPER TROPHY

<+ INTERNATIONAL JUMPING COMPETITION

BARCELONA WORLD RACE
@ EVENTSWITH
HONOURS

+ OBS - CONDE DE GODO TROPHY
‘¢ BARCELONA MARATHON
 BARCELONA HALF MARATHON

@ - NEW MEMBERS

4 GOLF SPANISH OPEN
4 ORC WORLD CHAMPIONSHIP

3.537.595

persones ateses

4.495.632

consultes realitzades

@ - NFORMATION
TEAMS

1 59 people in summer

9 1 university interns (all year)

4 ---- NEWPOINTS AND CHANGES

it JF
New poif y
of sale a\a\\ N “
information ’
ints N
7 RAMBLA, ot?omss

RAMBLA\ :j*“‘ri V?neyard y

Removedt

interpretation
and wine tasting

"BARCELONA RESTAURANTS"
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TOURISM, A GLOBAL PHENOMENON
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@ - COLLABORATORS
28 member companies and the first

ACTIVITIES OF THE CONSORTIUM OF TOURISM PROMOTION

&

PROGRAMMES
OF BARCELONA TOURISM

PROGRAMME BARCELONA
IS MUCH MORE - FULLY OPERATIONAL

BEGINNING OF THE PROCESS OF REVIEW AND REFLECTION
OF THE STRATEGIC TOURISM PLAN, TOURISM AND CITY COUNCIL

AGREEMENT WITH THE TRADE UNIONS IN FAVOUR OF
TRAINING AND JOB STABILITY IN TOURSIM

ENTRANCE OF SOCIAL AGENTS AND NEIGHBOURS
IN THE GOVERNING BODIES

WINETOURISM AT COLOM,
BARCELONA SEA

0 REVALIDATION OF OMT VICE PRESIDENCY (AFFILIATE
MEMBERS) AND RENOVATION OF ECM PRESIDENCY

OPENING OF MEETINGS AND CORPORATE
ACTIVITIES ATALLTHE SECTOR

BUSINESS INTELLIGENCE APPLIED
TO ALLTHE ORGANIZATION

O NEW COMMUNICATION
TOOLS (MAKING BARCELONA...)

NEW YEAR'S EVE .
CELEBRATION AT MONTJUIC

A/ 75.000 people

OF EVERY SEVEN people in
0 ;?{gnlgl\h:éﬁghosm 1the world has travelred to
aforeign country in 2015
TOURISM IS A FACTOR OF GLOBAL
CHANGE AND ECONOMIC
DEVELOPMENT
The improvement and decrease
of comfnunication prices have 9 8(y WARLAXIL
19 /0 corresponds to tourism
created a new group of travellers (1 OF EVERY 11 JOBS)

BARCELONA, DONE:
O ;:g:‘li‘g TRAVELLER @ITISAN ACCESSIBLE

amy
WE TRAVELTWO OR & WEALLWANTTO DO TOURISM
THREE TIMES AYEAR ¢ YOUNG PEOPLE JOIN
ON SHORT HOLIDAYS AND  ONLINE CHOICE
URBAN DESTINATIONS # USE OF MOBILE MEANS
Tourists are imbued # PEOPLE WITH FUNCTIONAL
with the cities DIVERSITY TRAVEL
URBAN TOURISM BARCELONA, DONE:
KEEPS GROWING TWENTY SAFEST CITIES
INTHE WORLD

200/ OF INTERNATIONAL
O TRAVEL are urban

" e tourism
{ Y]
2010 2014 BARCELONA HAS BECOME
T ECES ALEADING DESTINATION OF URBAN

(PER PERSON) Bxcluding transport, tour ~ TOURISM IN THE WORLD

&

»

REVITALIZING
TRADE

BARCELONA'S PRESTIGE
REVALUES ITS TRADE
The city combines local
commerce with stores

located in tourist areas.
Tourists act as a sounding board

TOURISM IS AN
ECONOMIC ENGINE

o ,‘6

BARCELONA, DONE:
ITISTHE SECOND
SHOPPING

s DESTINATION
IN EUROPE
AFTER LONDON

442" OF TRAVELLERS'

35% EXPENSES are

purchasing

BARCELONA, DONE:
ITISTHE CITY WITH

MORE MICHELIN

AND IT CREATES EMPLOYMENT  jycc.

10%-12%
14.000 MmiLLion €
120.000

807 OF THE CONGRESSMEN
0 s in 4- or 5-star

5da{
hotels # # # # %

WORK
PLACES

OF THE CITY GDB
is provided by tourism

o

4 TOURISM CREATES EMPLOYMENT
AND ATTRACTS INVESTORS
4 THIS SECTOR HAS GROWN

DESPITE THE CRISIS
# TOURISM IMPROVES REINSERTION

INTO THE LABOUR MARKET

© TOURISM'S TRANSVERSALITY
BENEFITS ALL KINDS OF COMPANIES

AND ENTREPRENEURSHIP

26 STARS
EBERERBEBEBRIRERER
BRPRBBRRPRR
BRRRBE

23 RESTAURANTS

BARCELONA, DONE:
2.268 MEETINGS
OVER 40 DELEGATES

LEFT:
1.268,6 MILLION €

0 TOURISM, THE ENGINE OF INNOVATION

package and accommodation ITIS A CITY FOR:
0, Food and drink .
43,7% T T OLLIILE BARCELONA ATTRACTS TALENT
11,8% guring the stay ¢ PURCHASING Start-ups, multinational
20,3% Entertainment———  8iRo, ® CULTUREAND SPORTS companies, and entrepreneurs
27 |eisure and culture. © j & ENOGASTRONOMY prefer a tolerant city with good J
< Y & SEAAND MOUNTAIN rentals, a rich cultural and
23.4% Purchases, clothes, | i < g
"0 footwear, souvenirs 1,39% Others social life, and Mediterranean
A programme that offers

tourism products and
services to visitors in order
to enjoy the city ina
sustainable manner

A POSITIONING BARCELONA AS
A SUSTAINABLE DESTINATION

PROMOTING THE CITY AMONG A TARGET
WHICH IS SENSITIVE TO SUSTAINABILITY

meeting of Barcelona Sustainable
Tourism (BST)

--- AWARENESS CAMPAIGNS

(<, WORLD ENVIRONMENT DAY
¥, Recommendations, discounts,

conferences and sustainable
proposals (5th-8th June)

INTERNATIONAL DAY OF PEOPLE
WITH DISABILITIES
New product: Easy Walking Tours,
with a guided visit to Gothic Quarter,
without barriers (3rd December)

--- CORPORATIVE SOCIAL ACTION
SOLIDARITY EURO

1voluntary Euro in purchases
at Visit Barcelona Tickets (for Caritas)

THE HOPEFUL TREE

& ACCOMMODATION

4 HOTELS WITH CERTIFICATIONS

@ SPECIALISED AGENCIES

4 VISITS AND TRANSPORTATIONS
# RESTAURANTS

At the BST members brochure, there is
a group of companies committed to

sustainable leisure in the city socioeconomic criteria

Toy collection

BIOSPHERE CERTIFICATION

It recognises Barcelona as a
sustainable destination that
manages tourism with responsible
environmental, cultural and g

ARCELONA IS MUCH MORE

+ KEY: CREATIVITY
AND IMAGINATION

OFFE|
TECHNOLOGIES
TO TOURISTS

« TOURISM, NEW
w BUSINESS COSTUMERS
o ENTREPRENEURS
p R NEW

A Barcelona

és molt més
A programme with
Barcelona Council.
Decentralization
and territory

y

[

vt

T
TRAVELLERS Al
(BARCELONA ENVIRONMENT)

HOTEL ESTABLISHMENTS
CAMPINGS

6 new products as a strategic
commitment in the territory:
wine tourism, nature, golf...

*®®
Barcelona

co“\pnmzs Turisme

@“" ese il
& BaI’Celo

(d LTU" isme"a
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2 57 PROMOTION ACTIONS
PROMOTION ACTIONSTRIPS (FAM / PRESSTRIPS) 67

ACTS AND OTHER SPECIALACTIONS 31
PRESENCEINFARS 16
TRADEVISTS ¢ 87
=N 8.303.649 ToURISTS (v HoreLs)
E % UNITED STATES RUSSIA
Tl = oo e 29,1%
: (2014-15)
<l SPAIN (+4,2%)
e UNITED STATES [N 725.755 (+10,9%)
=
=3 U.KINGDOM [N 719.396  (+6,3%)
Lol FRANCE B 677.943  (+0.4%)
ITALIA I 541.110  (+11,6%)
GERMANY [N 498.746  (+2,5%)

O TOURISM, THE FORCE FOR PROGRESS

AND INTERNATIONALIZATION o ITSTRENGTHENS

WORLD PROJECTION THE SERVICE SECTOR
Tourism complements ol&rgﬁgg;ﬁw\sﬁ
the city's force in vd
architecture, design, \ SECTOR
innovation, and new .} * :\:IOI.IEIE\:R%TII;IRGEST
technologies g LANGUAGES
ACTIVITIES THROUGHOUT SUSTAINABILITY
THEYEARAND VISITORS OF CULTURAL FACILITIES
FROM ALLAROUND AND TOURISM
THE WORLD
Tourism and
economic movement
for 12 months OF EVERY FOUR visitors

Plurality of the
countries of origin

of Barcelona's museums
are foreign tourists

D REPETITIVENESS A significant number of tourists

AND TERRITORY  Visiting Barcelona have already
been in the city two or three times

THIRD VISIT OR MORE
CIUTAT  SANT
VELLA  MARTI

SANTS-MONTJUIC

DEGREE OF ! TOURIST PROPOSALS
REPETITIVENESS ! OF ALL DISTRICTS
T 0% | A

”ﬁ“ 47,0% | v 1;.\ g

L/ — | LEsCORTS .9 12
SECOND VISIT

o !
“%(]13,5%

It creates direct 9 80 Companies
in Barcelona

business to
4 03 5 10 TRAVELLERS

L4 L4 (BARCELONA ENVIRONMENT)
CATALONIA 838.504
FRANCE I 357.428
REST OF SPAIN [N 333.833

4+ UxineDoM [N 232.267

7  GeRmMANY  [N187.141
/" NETHERLANDS [l108.797
{ ITALY I 95.039
B USA H71.384 .
296 PROMOTION ACTIONS %:
3.291.265  TRIPS (PRESS, FAMAND BLOGTRIPS) 50  ©
643.338  WORKSHOPS AND PRESENTATIONS 33 &
~ 100.506 ACTSANDEVENTS 53 2
FAIRES 28 ¢
OTHERACTIONS 132 ¢



BUDGET SETTLEMENT

L
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S
=

<—— EXPENSES

YEAREND 2014

Logistics and selling products and services online 2.510.421,01
(ITB Products and Services Sales
Other Products and Services Sales
Souvenir sales

TOTAL PRODUCTS AND SALES SERVICES

161.059,38

BCB Fees and Reinvestment 1.503.69535 28
Fees Shopping City and Shopping Line 142.520,99 03
Barcelona Gastronomy Fees 113.660,44 0,2
Barcelona Culture and Leisure Fees 49.176,13 0,1
Barcelona Sports Fees 17.345,63 0,0
Barcelona Premium Fees 47.563,00 0,1
BCN Tickets Fees 13.137,55 00
Barcelona Sustainable Tourism Fees 9.910,75 0,0
Barcelona Pirineus - Snow and Mountain Fees 1.89500 -
Barcelona Sea and City Fees - -
Barcelona Card Fees 18.240,66 0,0
TOTAL PRIVATE SECTOR 1.917.145,50 3,6
Participation fairs and workshops 340.275,11 0,6
Sponsorships 275.650,00 0,5
Advertising inserts 372.422,61 0,7
ADVERTISING, SPONSORSHIP AND PROM 988.347,72 19
ACTIVITIES

Barcelona City Council Contributions 1.142.000,00 2,2
Fundacié Barcelona Promocid i Fira 0.0
Finalists’ Contributions !
Barcelona City Council Finalists’ Contributions 485.000,00 0,9
Touristic Tax Contributions 3.433.035,90 6,5
Diputacid de Barcelona Finalitsts' Contributions 305.000,00 0,6
Bank Account Interests 31.804,50 0,1
FEDER Contributions 0,0
CURRENT INCOME 52.921.319,16 100%
EXPENSE BUDGET 51.800.577,19 100%
Workforce 4.807.703,34 93
Companies' Social Security 1.137.144,39 2,2
Staff training 28.527,18 0,1
Other social costs 31.219,50 01
TOTAL STAFF EXPENSES 6.004.594,41 11,6
Local leases 389.363,42 08
Office Machinery Leasing 10.683,24 0,0
Building and Other Structure Maintenance 48.782,00 0,1
Furniture, Machinery and Installations Maintenance 21.562,39 0,0
Computer equipment Maintenance 8.913,03 0,0
Non-registrable Office Equipment 79.341,33 0,2
Electric power 82.789,20 0,2
Water 2.355,13 0,0
Telecommunications 123.358,21 0,2
Postal Communication 10.710,63 0,0
Transport and Delivery Services 50.697,77 0,1
Insurance premiums 25.774,88 0,0
Consulting, payroll and audits 72.558,64 0,1
External services: cleaning 118.252,42 0,2
Other Overhead Expenses 39.715,70 01
TOTAL OVERHEAD 1.084.857,99 2,1
Marketing, advertising, publications, Web and soc netwo. 357.086,29 0,7
Communication and press 45.735,37 0,1
IT and New Technologies 270.828,94 0,5
Promotion and Development Programmes 4.247.015,10 8,2
TOTAL PROMOTIONAL EXPENSES 4.920.665,70 9,5

%

4,7

29.475.669,69 55,7

03

12.471.835,46 23,6
44.618.985,54 84,3

Touristic Products Purchases
Purchases and Tourism Promotion Offices
Logistics, Distribution and Online Sales

TOTAL CITB, SOUVENIR SALES AND
ON LINE PURCHASES

10.759.925,06 20,8
25.658.679,12 49,5
2.009.470,73 39
38.428.074,91 74,2

282.875,94 0,5

COMPANY AND ORGANIZATIONS’ TRANSFERS 15.000,00 0,0

ERVESTHENTS 1.064.508,24 2,1

BUDGET2015

2.500.000,00
30.000.000,00
200.000,00
12.000.000,00
44.700.000,000

1.250.000,00
175.000,00
115.000,00
52.000,00
18.000,00
52.000,00
15.000,00
12.000,00
15.000,00
25.000,00
20.000,00
1.749.000,00

325.000,00
175.000,00
160.000,00
660.000,00

47.109.000,00
1.142.000,00
0,00

860.000,00
3.400.000,00
350.000,00
30.000,00
396.000,00

53.287.000,00

53.287.000,00

4.850.000,0
1.200.000,0
30.000,0
45.000,0
6.125.000,00

460.000,0
16.000,0
45.000,0
20.400,0
15.800,0
70.000,0
85.000,0

3.000,0

130.000,0
10.200,0
55.000,0
25.000,0
80.000,0

150.000,0
51.000,0

1.216.400,00

500.000,0
150.000,0
250.000,0
4.405.600,0
5.305.600,0

10.500.000,0
26.090.000,0
1.900.000,0
38.490.000,00

1.800.000,0
125.000,0
225.000,0

YEAR END 2015

2.740.969,97 50
30.682.815,10 558
125.484,79 02
12.471.835,46 233
46.382.055,32 843

1.325.564,93 24
125.645,70 02
100.476,00 0.2

52.950,88 0,1
18.618,71 00
42.580,00 0,1
15.678,30 00
11.532,00 00
9.475,83
947583 -
18.250,00 00
1.724.307,35 31

319.029,26 06
323.350,01 06
199.843,60 04
842.222,87 15

48.948.585,54 89,0
1.142.000,00 21
120.000,00

760.592,94 14
3.710.858,09 67
300.000,00 05
21.222,77 00
00 00

55.009.259,34 100%

53.021.399,78 100%

4.926.764,37 93
119454716 23
16.779,63 00
42.882,78 01
6.180.973,94 11,7

439.203,35 08
7.853,58 00
34.658,75 0,1
27.119,64 01
4.042,26 00
4572411 01
68.628,83 0,1
236232 00
163.603,79 03
11.125,58 00
59.417,30 01
25.165,60 00
79.769,39 02
126.920,82 02
45.409,43 01
1.141.004,75 22

403.384,54 08
220.916,00 04
335.350,28 06
414848112 78
5.108.131,94 96

9.980.542,41 188
29.281.981,86 552
844.344,52 16
40.106.868,79 756

230.403,96 04
24.500,00 00
229.516,40 04

VAR.
YEAREND.,
1514

9,2
41
-22,1
29
4,0

11,8
11,8
11,6

7,1

73
-10,5
19,3
16,4

- | 400,0

0,1
-10,1

-6,2
17,3
46,3
14,8

3,0
0,0

56,8
8,1
-1,6
14,4

3,9%

2,4%

2,5
50
41,2
374
2,9

12,8
-26,5
-29,0

258
-54,6
42,4
(17,1

0,3
32,6
39
17,2
24
9,9
73
14,3
52

13,0
383,0
238
2,3
38

T2
14,1
-58,0
44

-18,5
63,3
78,4

VAR.
END./BEG.
2015

9,6
23
373
69
38

60
28,2
126
18
34
18,1
45
39
368
859
88
14

18
84,38
249
27,6

39
0,0

11,6
9.1
143
93

3,2%

-0,5%

1,6
0,5
441
4,7
0,9

45
509
230
329
744
347
193
213
258
9,1
80
07
03
154
110
62

193
473
341
58
37

49
12,2
-55,6
42

87,2
-804
20

BALANCE AND DEVELOPMENT

ASSETS

<— LIABILITIES

, FINANCIAL STATEMENT

R
Barcelona

Turisme

i INTANGIBLE ASSETS 105.556,92
Applications 391.709,17
Other intangible assets 220.773,26
Amortization -506.925,51
TANGIBLE ASSETS 2.600.754,59
Lands 107.701,44
Constructions 4.521.112,64
Furniture 213.779,97
Information Processing Equipment 545.132,07
Transport elements 35.346,83
Amortization -2.822.318,36
LONG-TERM INVESTMENTS 171.099,41
Permanent equity investments 25.312.717,36
Deposits and long-term deposits made 56.100,00
Provisions -25.197.717,95
STOCKS 232.586,38
Stock 271.911,21
Provisions -39.324,83
DEBTORS 4.501.188,67
Debtors 4.634.974,48
Provisions -133.785,81
TERM INVESTMENTS 1.851.729,84
Short-term interests of fixed-income securities 2.670,44
Other investments and short-term loans 1.654.480,00
Bonds and short-term deposits made 194.579,40
TREASURY 1.674.210,12
TOTAL ASSETS 11.137.125,93
TOTAL LIABILITIES 11.137.125,93
EQUITY -6.640.054,93
Heritage 601.012,10
Past Exercises Results -9.095.825,50
Current Exercise 1.854.758,47
PROVISIONS FOR LIABILITIES AND CHARGES 981.974,26
Provisions for liabilities and charges 981.974,26
LONG-TERM DEBT 7.785.638,17
Debts to credit institutions 7.275.288,14
Other debts 510.350,03
LIABILITIES 1.662.700,00
Debts to credit institutions 1.142.000,00
Other debts 520.700,00
CREDITORS 7.346.868,43
Creditors 6.441.936,93
Public administrations 696.824,51
Other creditors 208.106,99

Regarding the economic valuation
of income, grouped by its nature,
the following financial table

is obtained.

TOTAL REVENUE

55.009.259,34

OWN REVENUE
AND FINALISTS’
CONTRIBUTION
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53.867.259,34

97,92%

INSTITUCIONAL
CONTRIBUTIONS

1.142.000,00
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OPERATING INCOME

Sales in Products and Services

Service Management

Contributions finalists private sector

Advertising, sponsorship and other promotional activities
Current transfers

Interest on deposits

OPERATING EXPENSES

Purchases of goods

Variation of existence of goods

Rents and royalties

¢ repairs and mai e
Independent professional services
Transportation

Insurance premiums

Advertising, studies and promotional activities
Supplies

Communications and other services

Local taxes

Positive adjustments in direct taxation

Wages and salaries

Social security contributions by the company
Other social costs

Current transfers

Other current operating losses

P quip

GROSS MARGIN

FINANCIAL EXPENSES
Interest on long-term debt
Other financial expenses
Differences

DEPRECIATION AND PROVISIONS
Amortization

Depreciation

Period Provision of stocks

Period Provision for insolvencies

NET RESULT

EXTRAORDINARY RESULTS
Extraordinary income

RESULT OF THE SECURITIES PORTFOLIO
Income from equity investments

INCOME FOR THE PERIOD
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Barcelona

Turisme

+54.982.736,65
39.112.657,94
7.242.781,83
1.724.400,21
842.222,87
6.033.451,03
27.222,77

-52.308.546,16
34.322.804,36
-21.640,02
535.745,80
288.610,51
5.819.677,17
375.596,71
29.657,59
3.797.597,52
67.793,64
829.745,30
442,50
225741
4.926.764,37
1.194.547,16
114.326,14
24.500,00
120,00

2.674.190,49

-463.954,61
230.403,96
233.330,65

220,00

-382.000,10
31.552,06
325.191,10
1.018,69
24.238,25

1.828.235,78

+300,00
300,00

+26.222,69
26.222,69

1.854.758,47
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